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1. Executive Summary 
 

The Department of Community and Client Services has continued to focus on supporting the community.  The 
following are some of the Department's achievements over the year across the five programs: 

Community Lifestyle 

Volunteers Expo:  53 organisations had stalls at the event.  Approximately 1300 community members attended.   

NAIDOC Week activities were held across Library branches with over 160 participants. 

Seniors' Expo:   The annual expo was held on 21 August at Mackay Show Grounds. The expo hosted 80 
information stalls where local service providers connected with over 4,000 seniors from our community. 

Children’s Book Week:  The 73rd annual Australian Children’s Book Week ran from 18 - 24 August, with 
celebration events such as Picnic in the Park in the Civic Precinct and the Walkerston Street Parade.  Over 
3,000 people participated in our Book Week programs and events across the region. 

Armistice Centenary Public Art Installation:  A temporary art installation honouring the Armistice Centenary, on 
the Civic Precinct Lawn from 13 to 15 October. A launch celebration on Saturday 13 October was attended by 
approx. 50 people. 

Paint the Town Read book launch for Birds don’t have birthdays:  This project saw 2000 copies of the book 
distributed throughout the community.  It tells the story of Berky visiting places in the Mackay region and helps 
to preserve the local Yuwi language. 

Bushfire Recovery Activities:  Community Programs provided support and resources to the response and initial 
recovery activities of bushfire affected communities across the region.   

2019 Sports Expo:  The annual Sports Expo was held on 10 February 2019. Community Lifestyle staff worked 
with the Corporate Communications Team on this event which saw 111 stall holders promote their organisation 
to approximately 7,500 members of the community throughout the 4-hour period.   

Sarina Queensland Women’s Week Dinner:  Sarina Neighbourhood Centre celebrated Queensland Women's 
Week and International Women's Day by hosting a dinner to celebrate women in the community. 198 attendees 
celebrated the event. 

Domestic and Family Violence Funding:  Community Programs offered a one-off community funding round to 
support primary prevention events and activities, with up to $3000 to support their intended activities.   

Queensland Youth Week Activities:  Celebrations occurred across the region during April.  Events included the 
Unlimited Choices, Youth Week Sarina event, the Skate Titans, Rumble on the Reef qualifier at the Sugar 
Bowl, and the Valley Makes a Splash event in Mirani. 

Domestic and Family Violence Sticker Campaign:  Council launched its Domestic & Family Violence Prevention 
Sticker Campaign in May (Domestic Violence Prevention Month).  Over 11,000 stickers have been distributed 
out to community using a variety of methods and stakeholders.   



Community and Client Services Annual Review 2018-2019 

4 
 

Launch of Mackay Regional Council’s Stretch Reconciliation Action Plan:  MRC Stretch Reconciliation Action 
Plan 2019-2022 was adopted by Council in May and publicly launched at the commencement of National 
Reconciliation Week by the Mayor on 27 May with 38 people in attendance.   

Exceptional attendance at children’s programs: Approx. 2,000 children aged 5 years and under attended a 
library program designed to encourage early language and literacy in children.   

MECC & Events 

Kid’s Day @ the MECC:  The inaugural Kid’s Day @ the MECC attracted 855 participants and was a refreshing 
addition to the DBCT Young People’s Theatre Season this year. 

Djuki Mala:  Two youth workshops with 78 students were hosted with the performers from Djuki Mala. The 
performers and students discussed Indigenous culture and learnt the dance moves for “Zorba the Greek”.  A 
video of the workshops, which can be viewed here or on the DJUKI MALA Facebook page.  These students 
were successful with their Pathways to Performance application for transport funding to attend this workshop.  
The students were planning to perform their new dance moves on stage at parade next week. 

Numbers up at the MECC:  The MECC has had an overall attendance increase of 10% on the last Fiscal Year.  
Also, the total number of events and performances is up 12%. 

Corporate Communications & Marketing 

Completion of Emergency Action Guide:  Revised document has been completed and designed in-house and 
was released ahead of the summer storm season 

Produced video to lure Channel 7 Sunrise to Mackay:  The team worked with Mackay Tourism to put together a 
bid video to attract Sunrise to Mackay as part of their A to Z tour of Australia. 

Try the 5 Campaign:  The Get-active campaign was launched, with five themed weeks of activities designed to 
encourage Mackay residents to get moving and try a new activity. 

Domestic and Family Violence Prevention month: The Mackay Draws the Line and Says No to Domestic and 
Family Violence campaign was launched.  This includes free stickers for residents and businesses. 

Mayor’s Charity Ball:  Record $50,000 in corporate sponsorship; Record attendance of 338; Record funds 
raised of more than $100,000. 

Mackay Show Display:  The team coordinated the #mackaypride display at the Mackay Show, featuring a 
variety of programs across council. 

SES recruitment:  The team helped roll out a campaign across TV, radio, print and social media – to encourage 
residents to volunteer for SES. 

Emergency Management (EM) 

2018/19 Emergency Action Guide Update:  The Emergency Action Guide now contains updated information 
and includes riverine flood mapping. 

Sarina Range Emergency Liaison Officers (ELO)/Communications Planning:  EM staff are working with the 
Sarina Range Progress Association on effective communications strategies back to the LDCC during 
activations. 
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Bushfire Review:  Work is continuing on actions and recommendations from the 2018 Bushfires, including 
community meetings in Sarina Beach, Koumala, Bloomsbury, Finch Hatton and Eungella.  During this period 
the 4 recovery sub groups of Human - Social, Economic, Environment and Infrastructure have met. 

Emergency Situational Awareness Program:  Emergency Management (EM) Team Partnered with the CSIRO 
to test a new social media monitoring program in disaster situations. 

Category C funding:  MRC was successful in receiving grant funding from the Department of Communities to 
assist with recovery activities from the 2018 fires in Mackay and parts of the Isaac Regional Council areas. 

Australian Journal of Emergency Management (AJEM) article on Sarina Range:  Staff member was 
approached by AJEM to write an article on the recovery impacts and recovery work with the Sarina Range 
community. 

Health & Regulatory Services 

Responsible Pet Ownership / Registration Day:  Responsible Pet Ownership Day was held on 28 July 2018. 
Discounted registrations and micro chipping were available as well as stalls from local animal service and 
product suppliers. 

Biosecurity education:  Pest Management Officers held a Madeira Vine event at Finch Hatton and attended the 
Mackay Sustainable Grazing Forum at the MECC to increase awareness regarding regional biosecurity risks 
and available control methods. 

Illegal dumping:  The illegal dumping awareness campaign operated throughout April using different media 
platforms to highlight the impact it has on the region and encouraged the community to dispose of waste 
appropriately. Numbers of illegal dumping requests dropped throughout the month. 

Eat Safe Mackay:  Media campaign completed for Eat Safe Mackay and increasing public awareness of the 
star rating program.  A quarter of businesses have opted in for display already. 

  
 
 

Bridget Mather 
Director Community & Client Services 
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2. Community Lifestyle 
 
2.1 Community Programs  

The program engaged with the not for profit sector and community members to deliver a range events 
and activities targeting all segments of Mackay’s diverse community.  

 

 

 

 

 

 

 

 

Events included:  

• The annual NAIDOC Flag Raising Event was held on Monday 9 July, with around 150 people 
in attendance. 

 
• Seniors Expo: Tuesday 21 August.  80 information stalls hosted by local service providers 

connected with over 4,000 seniors from our community. 

 
• Kidz Arvo Out: Friday 7 September.  Over 600 people enjoyed a variety of free family activities 

as part of this child protection week event, delivered in partnership with Mackay Child Friendly 
Community Action Group. 

Support area 2018/19 Result 

Community contacts 7200 contacts with community via group and individual 
meetings and phone support. 

Emergency Relief  147 emergency relief packages provided through Sarina 
Neighbourhood Centre. 

InKind Assistance 
Requests  168 applications supported to the value of $49,145.08. 

Community Grants 64 applications supported to the value of $260,019.25. 

Regional Arts 
Development Fund  34 applications supported to the value of $168,600.00. 
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• Eton Family Fun Night: Saturday 20 October.  Over 100 residents participated in the free family 
activities and community BBQ. 

• Sports Expo:  Sunday 10 February. 111 stall holders promoted their organisation to 
approximately 7,500 members of the community throughout the 4-hour period.   

 
• Harmony Day: Thursday 21 March.  Approximately 150 people attended a celebration in the 

Civic Precinct to celebrate all things multicultural within our community.   

• Queensland Youth Week Activities: Friday 5 April to Thursday 18 April.  Events included the 
Unlimited Choices, Youth Week Sarina event, the Skate Titans, Rumble on the Reef qualifier at 
the Sugar Bowl, and the Valley Makes a Splash event in Mirani. 

• Volunteers Expo: Saturday 8 June.  More than 50 community volunteer organisations hosted 
stalls for the community to engage with.  On average, 40+ people actively engaged with each 
stall, resulting in many additional volunteer sign-ups. 

• Sarina Qld Day Festival: Sunday 9 June.  Held in conjunction with the Field of Dreams Visitor 
Information Centre 1st birthday.  14 Stall holders, with more than 300 community members 
attending. 

 

Other Highlights: 

• Mackay Regional Council’s Stretch Reconciliation Action Plan 2019-2022 was adopted in May, 
and publicly launched at the commencement of National Reconciliation Week on Monday 27 
May with 38 people in attendance. 

• Mackay Regional Council’s Sport and Recreation Strategy 2018-2028 was adopted in February, 
providing principles, goals and recommended actions to guide the future development and 
sustainability of sport and recreation in Mackay. 

• Bushfire Recovery Activities: Community Programs provided support and resources to the 
response and initial recovery activities of bushfire effected communities across the region.   

• Domestic Violence Sticker Campaign – launched in May to coincide with Domestic Violence 
Prevention Month. Over 14,000 stickers have been distributed to the community.   

• Domestic and Family Violence Funding:  Community Programs offered a one-off community 
funding round to support primary prevention events and activities, with up to $3000 to support 
their intended activities.   

• Supported the establishment of a new Australian South Sea Islander (ASSI) State Body, that 
will act on behalf of the ASSI population of Queensland. 

• Australian South Sea Islander Professional Development Program: 41 teachers representing 7 
schools, participated in a program to develop their knowledge base around ASSI history and 
culture, which also provided lesson plans for their classrooms, and other resources. 

• Matsuura Student Visit: Mackay families hosted 11 students from Matsuura from August 5-12.  
The students participated in a range of activities while visiting our region. 
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• The Stand by Youth program was developed and run by the Sarina Youth Centre providing a 
platform for young people to identify needs, gaps and barriers for themselves and work 
collectively towards addressing these. 

• Community Resilience Art Projects:  a partnership between Community Programs and 
Emergency Management saw the completion of 2 community resilience art projects with the TC 
Debbie affected communities of Eton and Midge Point.   

• Board Strengthening Workshops: a partnership between Mackay Regional Council, Glencore 
Hail Creek Mine and Sarina Community Branch Bendigo Bank during the month of November 
in Sarina, Mackay and Walkerston.   

 

2.2 Library Services 

There is continued strong support for our Libraries across the community, with residents making 
approximately 380,000 visits to our branches during the year and borrowing almost 800,000 items.  
 
We grew our membership base by 16%, with 36,694 library members at the end of June 2019. The 
library website was also visited over 280,000 times during the year. 
 

Library Services Strategy 
The Mackay Libraries Strategy 2018 – 2023 was adopted by Council in October 2018, providing 
strategic focus, goals and objectives that build on successes to date, and guide the development and 
implementation of future initiatives to strengthen our library services. 

 
Program and Event Highlights 
Almost 40,000 residents attended programs and events, with some highlights including: 

• Annual Children’s Book Week from 18 - 24 August incl. celebration events such as Picnic in the 
Park in the Civic Precinct and the Walkerston Street Parade.  Over 3,000 people participated in 
our Book Week programs and events across the region. 

 
• Your Garden Event: Tuesday 11 September, Gordon White Library hosted a workshop to plant 

the new library community garden in the courtyard in celebration of Biodiversity Month.  
Approximately 135 people attended and assisted in planting 60 species of plants. 

• Paint the Town REaD book launch: Birds Don’t Have Birthdays.  This book tells the story of Berky 
visiting various places in the Mackay region and helps to preserve the local Yuwi language.  2,000 
copies were printed and distributed throughout the community. 
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• Heritage Collection team installed very popular ANZAC-themed exhibitions at Mount Pleasant 

Shopping Centre and Dudley Denny City Library during April.  

• School holiday activities were popular across all branches. 

• Relaunch of Knowledge Navigators program – an outreach program aimed at high school 
students to assist them in their studies. 

Home Library Service 

• The Home Library Service delivered more than 6,000 books and resources to 120 residents that 
are unable to visit the library and do not have family and friends who can assist them.    

 

Customer Satisfaction 

• The annual Library customer satisfaction survey, completed in June, shows that 94% of the 930 
customers who participated, rate the library service as ‘good’ or ‘very good’.  

 

2.3 Artspace 

Council’s regional art gallery, Artspace Mackay, had a full year of exhibitions, programs and events.  
Over 30,000 people visited the gallery during the year, and 7,300 participated in the public programs 
offered. 
 
Exhibition Highlights 

• On Yer Bike: a celebration of Mackay’s long and rich history of motorcycling, featuring an eclectic 
mix of motorcycles lovingly collected and restored by local enthusiasts. 
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• Sugar vs the Reef?: an exhibition by Wollongong artists Lucas Ihlein and Kim Williams 
investigated how artists and farmers can work together on large-scale human/ecology problems. 

• Foundations in Drawing: This exhibition highlighted recent works by eleven local, women artists 
linked through their participation in drawing classes with Clem Forbes. 

• Obsessed: Compelled to Make. A national touring exhibition from the Australian Design Centre 
that explored the preoccupations that drive the creative process, moving beyond the finished 
work, to tell the hidden stories of making the work. 

• Take Root (Colony): Project Another Country, a large-scale art installation from internationally 
acclaimed artists Alfredo and Isabel Aquilizan, created from thousands of cardboard houses made 
by Mackay residents during workshops leading up to the exhibition. 
 

 
 

• Armistice Centenary Public Art Installation:   Friday 13 October to Sunday 15 October.    This 
temporary public art installation comprised of thousands of poppies made from all over 
Queensland, commemorating 100 years since the signing of the Armistice. 
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Public Programs Highlights 

• The BIG! Print Day: Artspace Mackay hosted a celebration of all thing’s printmaking on Sunday July 
29, the final day of the Mackay Festival of Arts.  The ‘big ticket’ event was the printing of large, 
collaborative prints, created by community members in lino printing workshops, using a large roller in 
the Artspace carpark. 
 

 
 

• Rock, Paper, Scissors Art and Design Market: The market took place on Sunday September 16 in the 
Civic Precinct grounds and was again a resounding success, with approx. 4,500 people attending.  63 
local artists, designers and craft makers had stalls. 
 

• Sister Cities Mackay: Children’s Day Activities.  144 people attended the free Children’s Day Activities 
at Artspace Mackay on Saturday 27 April, facilitated by Sister Cities Mackay. 

• BMA Kidspace has remained a popular art, craft and music program for toddlers and their carers, 
attracting up to 150 participants per event.  Kids Art Club was fully subscribed during school terms, 
providing 2 classes each week for different age groups. 

 

 
 

Public Art Strategy 
The Mackay Regional Council Public Art Strategy 2018 – 2023 was adopted by Council in October 2018, 
providing principles, goals and objectives to guide the development, implementation and maintenance of 
public art in Mackay. 
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3. Mackay Entertainment & Convention Centre 
and Events  

 

3.1 MECC and Events Program Overview 

The MECC performed well over the past 12 months delivering a wide-ranging program to the Mackay 
community in both our entrepreneurial program and commercial hires. The MECC sold tickets to 4388 patrons 
external to the Mackay Region footprint.  

Overall attendance was 154,536 for the 2018/2019 financial year with an annual satisfaction rating of 94%.  
During the year, there were: 245 performances; 206 Events; 189 catering engagements (excluding 
performances);12 Youth Workshops; 23 Engagement Activities. 
The MECC sold tickets to 4388 patrons over 77 performances external to the Mackay Regional footprint 
adding great value to the Mackay economy.  
 

3.2 Convention Centre and Business Events 

• The Business Events team delivered 18 Conferences and Trade Fairs/Expositions hosting a total of 
21,776 patrons (eight conferences attracted 2965 delegates) 

• Promoting the region were seven National Business Event Media stories published both in print and 
online. 

3.3 Engagement Program 

The Pathways to Performance program continues to assist schools in Mackay and surrounding districts.  

Funding of $21,267 contributed via BHP, The Friends of the MECC and Glencore Hail Creek Mine assisted 
1465 students with the financial costs associated when visiting the venue. This includes transport costs and, 
in some cases, ticketing costs. This funding was spread across 8 performances. 

As ‘flow on’ from engagement activity, and targeted relationship marketing with educators, the venue attracted 
a further 851 students over 11 shows.  The ticket revenue from these Pathways to Performance funded 
students and the additional flow on students contributed $32,196 to the venue. 

In January the MECC Engagement Team travelled to schools in regional Queensland to introduce the 2019 
School Entertainment Program and talk about upcoming performance and workshops which link directly to the 
Australian Curriculum. The face-to-face visit has proven to be worthwhile, with new schools now attending the 
theatre with thanks to the Pathways to Performance program.  Of notable mention is Moranbah State High 
School who have used their Pathways funding of bus transport costs to not only visit a workshop and show, 
but to stay overnight and enjoy other arts-based experiences offered in Mackay.  

Mackay was showcased in an arTour video case study supporting arts activities in regional centres. Liaising 
with local teachers, RASN, and the Pathways to Performance Program, the MECC were able to assist 
videographer Tnee Dyer in gaining insightful footage and interviews with students and members of the public.  
The video can be seen here: https://www.facebook.com/artourqueensland/videos/420813968767501/  

21 Youth Ambassadors have joined the MECC for 2019, a record to this program.  The group have been 
meeting once a term to discuss upcoming opportunities, including volunteer positions, workshops and 
scholarship auditions. One Youth Ambassador even managed to enjoy a one-on-one cello lesson with Opera 
Australia’s Stephanie Arnold. 

https://www.facebook.com/artourqueensland/videos/420813968767501/
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Feedback from the Teachers: 

“Access to the arts will give our students a life-long love of the arts and the opportunity to enjoy a social outing 
in their community.” – Tamie Bennett, Pioneer State High School, Inclusive Education Teacher. 

“I believe that offering and gaining access to the Arts is an ideal way to encourage students to Dream, Believe 
and gain information to better their potential… Think beyond the now and believe that their dreams are 
possible.” – Nikki Hunter, Community Education Counsellor, Sarina State High School 

“Providing students the opportunity to access the arts, allows them to engage with and appreciate a cultural 
experience that they would not necessarily have access to in the classroom.  Students can develop an 
appreciation for other cultures and performance.” – Anita Pritchard, Visual Art Teacher, Mackay State High 
School 

         

Youth Ambassadors                                            MECC Team Member Telina visiting Valkyrie State School 
                                                                                (who attended Possum Magic later in the year). 

 

Students from A-Choir’d pitch participated in Opera Australia’s performance of Madama Butterfly.  

 

3.4 Festivals and Events 
 
Mackay Festival of Arts July 2018 

The 2018 Festival delivered a 9-day program that included 33 events offered throughout the Mackay region, 
with audiences of 50,549 attending Festival events - our biggest overall Festival attendance yet. With the 
consolidation of the Fringe Events Program into the overall Festival of Arts program this year, the Mackay 
community was presented with a month of arts and cultural events to participate in or attend. The Festival 
welcomed returning sponsors and funding partners Mackay Mazda, G&S Engineering Services, Dalrymple 
Bay Coal Terminal, Tourism and Events Queensland, Caneland Central, Friends of the MECC and BB Print. 
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The Festival was pleased to welcome new sponsors – RACQ, Oaks Hotels Group and Rydges Hotels – and 
also extend our community stakeholder association into rural Mackay, with Pinnacle Playhouse and the 
Church Café being involved with the very popular Swing Man performance.  

FAST FACTS: 

• Total attendance 50,549 
• 1010 visitors from outside the Mackay region 
• Total events: 33 
• 614 Local performers / 61 Interstate Performers / 4 International Performers 
• Local Engagement - 62 Food vendor and market stalls, 16 contractors, 9 primary schools, 5 Dance 

and Music Schools, 2 NFP Groups. 
• A feature was the Wonderland Spiegeltent on the Precinct lawn hosting weeks of entertainment. 
• Equates to 404 domestic day visitors and 606 domestic overnight visitors staying in the region. 
• Expected economic output increase by $363,000, a direct result of the 10-day Festival in July. 
• Maintained a 90%+ satisfaction rating from stakeholder feedback 

 

 

Global Grooves October 2018 

FAST FACTS: 

• Total attendance: 7500, significant increase on the 2017 event. 
• 17 different cultural groups participating in the event through performance, parade or food stall. 
• 28 Food Vendors showcasing foods from around the globe 
• 90% satisfaction rate from stakeholder feedback 
• Collaboration with Community Lifestyle staff and MECC Youth Ambassadors  



Community and Client Services Annual Review 2018-2019 

15 
 

 

 

NYE December 2018 

FAST FACTS: 

• Total Attendance – Estimated at 5000-7000 
• Entertainment and vendors were well received by the community with survey results indicating a high 

level of satisfaction from both market and food vendor sites. 
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4. Corporate Communications & Marketing 
 
Capital projects: Involvement in two of council’s major capital projects for 2018-19 were highlights for 
Corporate Communications and Marketing and Community Engagement. The biggest was the new $24 million 
Mackay ARC (Aquatic and Recreation Centre). The team was involved in community engagement, logo 
development and signage, and played a key role in organising the official opening in March, with the highlight 
being a foot race won by a Mackay youngster ahead of the Deputy Prime Minister Michael McCormack, some 
more youngsters, with Mayor Greg Williamson keeping an eye on things from the rear. 

 

 

 

 

 

 

 

 

 

 

Similarly, the team organised the official opening of the $2.2 million Sugar Bowl Mackay in September 2018 
after having also been involved in community engagement, logo development and consultation for naming of 
the facility. 

 

.  

.

Digital sigs 
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Good signs: Corporate Communications and Marketing 
oversaw its own major capital project in 2018-19, with the 
installation of two large digital signs. One is located near 
Forgan Bridge and the other on Nebo Road near Col Story 
Park. The highly visible signs display a range of council 
messaging, ranging from projects to MECC shows. About 15 
to 20 signs are shown on rotation daily. Nearly 51,000 
motorists drive past the signs daily. 

 

 
Making a mark: Gold Coast SUNS AFL officials ventured to 
Mackay to help launch a new four-year destination marketing 
initiative. In liaison with Economic Development, Corporate 
Communications and Marketing developed a range of 
marketing material, graphics and videos and arranged the 
launch event. The destination marketing partnership includes 
promotion of the Mackay Waterfront, including on apparel of 
the women’s team, signage at Metricon Stadium and digital 
branding on the websites of the club and the AFL. 

 
National exposure: Working with Mackay Tourism, a video 
was produced to encourage Channel 7’s Sunrise weather to 
present in Mackay. This was put together within six hours to 
meet the TV deadline, and achieved a Facebook reach of 
over 10,000 in a few days. Mackay won the Facebook poll by 
about 1600 votes, in what Sunrise says was one of their 
biggest Facebook polls. Sunrise weather presenter Sam Mac 
was at Bluewater Quay on 23 October. The suggested media 
value of this exercise was about $800,000. 

 

Australia Day Awards:  A total of 138 nominations were received in eight categories for our 2019 Australia Day 
Awards. All nominees and winners were recognised at a gala awards dinner attended by more than 400 at the 
MECC on Australia Day Eve (Friday, January 25). The team helped promote the 10 council-funded community 
events held throughout the region for Australia Day 
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Get active: Our Try the 5 was run for the second time this year to 
get the Mackay community active. The campaign was held in May 
and included 45 get-active events across the region, from Sarina to 
Pioneer Valley and north to Seaforth. The majority of Try the 5 
events were well supported, with 750 people attending and many 
signing up for ongoing get active sessions (this represents a 25 per 
cent increase on last year). There were 42 social media posts with 
a total reach of well over 200,000 people and 16,193 engagements 
(post clicks, likes, comments and/or shares), which was up from a 
reach of 100,000 reach last year. 

 

Mayor’s Charity Ball: Corporate Communications and Marketing, 
along with the MECC, played a greater role in organisation of the 
2019 Mayor’s Charity Ball, joining an organising committee with 
members of the Sunrise Rotary Club of Mackay. The result was the 
most successful Mayor’s Charity Ball on record. There was record 
corporate sponsorship of $50,000, record attendance of 338 and 
record funds raised of $121,000. The funds raised have been 
donated to the Domestic Violence Resource Service to provide 
more counselling services for Mackay children impacted by 
domestic and family violence and sexual abuse. 

 

Other key events in 2018-19 

• Livestreaming of council meetings began in March. The livestreaming and the saved recordings can 
be viewed on council’s website and YouTube channel. At the end of June, there had been more than 
1300 views council meetings. 
 

• Five Citizenship ceremonies were conducted, with a total of 235 new citizens pledging their allegiance 
to Australia. This was up from 142 in the previous financial year. 
 

• Significant work on preparing community engagement plans for council strategies. These included the 
Aquatic Facilities draft strategy, as well as the Public Arts and Library strategies. 
 

• The program was involved in marketing and promotion of Sugar City Sounds 2018 at BB Print 
Stadium. Corporate Communications and Marketing produced all promotional material in-house and 
an extensive advertising-marketing campaign was rolled out in the Mackay. Rockhampton and 
Townsville markets. 
 

• Production of the 2017-18 annual report and an updated version of the Emergency Action Guide. 
 

• Domestic and Family Violence awareness sticker campaign, including bin, bumper and book stickers. 
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Social Media-Website 

There was strong growth in council’s social media platforms in 2018-19.  Facebook grew by 15.5 per cent to 
26,122 followers, Twitter grew by 4.7 per cent, Linkedin numbers grew by 49.6 per cent and there was a 
massive growth of 60.5% in followers on Instagram.  Website visitation has dropped again, with 608,251 
visitors in 2018-19 but the results in the last Community Attitude Survey in early 2018 shows that more and 
more people are getting their information from digital channels, which is reflected in the growth on our social 
media channels.   

Trend of annual visits to MRC website (mackay.qld.gov.au) 
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5. Emergency Management 
 
It has been a busy year for the Emergency Management (EM) program with the introduction of new staff 
members alongside the unprecedented conditions leading to the 2018 CQ Bushfires and monsoon event. 
 
2018 Bushfires 
The new Emergency Management team maintained a constant operational presence in the Local Disaster 
Coordination Centre during the fires providing valuable services to council and external agencies in the 
leadup, response and ongoing recovery efforts caused by this disaster.  In recognition of scalability of an 
LDMG activation, initial LDCC operations were on a limited scale and were  being operated out of the JCC’s 
IT Training Room. 
 

 
 
Due to the event's escalation, operations were transferred to the Chambers in order to accommodate more 
people and make use of the interractive wall for situational awareness. 
 

 
 
An after-action review was conducted utilising the same methodology use for the TC Debbie after action 
review. It was recognised that while the current plans used by council and the LDMG had the primacy of life 
intent, they were centred around events that typically involved cyclones and flooding and not a rapid onset 
event. This fresh review identified 48 recommendations for improvement relating to policy, systems and 
procedures all of which are being implemented by the EM Program.  
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2019 Monsoon Event 
 
Early 2019 saw 2 tropical cyclones impact various areas of northern Queensland with one of which, TC Penny 
causing wide spread flooding to large areas of northern and central Queensland including areas of Mackay. 
The rainfall in the Mackay region resulted in significant damage to Eungella-Mackay Rd and Dalrymple 
Heights Rd resulting in the temporary isolation of that community, approximately 30 people isolated for 3 
weeks in Bloomsbury and 3 families isolated in Pinevale. While no formal action was required from the LDMG, 
the Emergency Management staff were kept busy during this time.  
 
The program was successful in a series of State and Federal government grant funding to support disaster 
resilience and recovery. These 3 grants provide the program with additional capacity by way of 

• Dedicated Bushfire Recovery Officer 
• Dedicate Resilience Officer 
• Flood monitoring cameras 

 
 
State Emergency Service 

Key achievements of the Mackay Regional SES Unit: 

• provided an exceptional response to all disaster activities, including the 2018 Mackay Wildfires which 
saw the Unit stood up on a continual 24 hour roster over a 5 day period and providing support in 
resupply, evacuation, welfare and traffic management. 

• ensured operational capability in all emergency response functions 
• recognised as an outstanding performer by being awarded 2018 State SES Unit/Group of the Year 
• Unit member Jan Lindbergs recognised for significant achievement by being awarded 2018 State SES 

Member of the Year 
• SES Local Controller developed a new flexible membership program which has been approved by 

Queensland Fire & Emergency Services for implementation in the organisation as a pilot 

The trial of the Mackay SES Unit Strategic Direction Group continued. The Group is a collaboration between 
Council and Queensland Fire and Emergency Services, with agreed focus areas of SES training, functions, 
flexible membership options and regional collaboration. The shared focus is assisting in shaping a 
contemporary volunteer emergency service, as evidenced by the new flexible membership program being 
piloted by the Mackay Unit. This program is tailored to provide flexibility to volunteers whilst maintaining 
operational capability and addressing the specific needs of the Mackay community. 
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6. Health and Regulatory Services  
 

Customer Requests 
 
• Throughout 2018/2019, 8,860 requests for service were received with 76% completed within nominated 

timeframes.   
 

Education and Training Sessions 
 
• Food safety training sessions are conducted for non-profit organisations and for food handlers at festivals 

and events.  18 food training sessions where conducted with 278 people trained. 
• School education includes responsible pet ownership and dengue fever awareness. 35 school sessions 

with 939 students in attendance were carried out during the year. 
 

Vector Control 
 
• The Vector Control team inspected 1,919 sites during the year.  Of these sites, 950 were treated, 

representing an area of 6,831 hectares. 
 

  
Responsible Pet Ownership / Registration Day 
 
• The Responsible Pet Ownership Open Day was held on Saturday, 28 July 2018. Discounted registrations 

and micro chipping were available as well as a variety of pet related stalls.  $10,153.00 was accepted on 
the day for registration & micro chipping, which included: 204 dog registrations, 34 cat registrations and 13 
standard microchips. 

 
Pest Management 
 
• Baiting Programs for wild dogs and pigs – 506 hours spent on 160 properties. 
• Surveying and spraying biosecurity risk weeds – 900 hours. 

 
Proactive Patrols 
 
• The Local Laws team conducted 239 patrols throughout the year. 

 
Infringement Activity 
 
• Regulated Parking Infringements issued for the year – 4,340; Development Compliance Infringements – 

3; Environmental – 27; Health – 8; Local Laws – 348. 
 

 
PayStay 
 
2018/2019 has seen the second full year of results for PayStay and new meter introduction, with May 2019 
results the highest for the year. The year has brought in an average monthly income of $18,651.84. 

 
 

Eat Safe Mackay 

Mackay Regional Council introduced Eat Safe Mackay, a food safety rating system, in 2018/19. 

The star rating system is designed to provide assistance and incentives to food businesses to comply with 
food safety laws and to achieve the highest standards in food safety.  A food business can receive either no 
star, two, three, four or five stars.  Businesses that demonstrate high levels of food safety standards will 
receive three, or more stars and can choose to display their food safety star rating onsite and online.  
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The display of Eat Safe Mackay star ratings is voluntary for food businesses.  At the end of 2018/19, 24% of 
businesses agreed to display their star ratings. 

Benefits of Eat Safe Mackay include recognition and rewards for food businesses that comply with food safety 
laws and employ good food safety practices within their businesses; and increase the community's confidence 
in the Mackay region’s food industry by increasing food safety awareness and assist in making informed food 
and dining choices.  For further information on Eat Safe Mackay and to view the listing of premises visit 
http://www.mackay.qld.gov.au/residents/local_laws/eat_safe_mackay. 

Council strongly encourages the community to look for the stars when deciding where to eat.  

Basic summary of star rating meanings: 

 

 

5 Star 

Excellent performer – Excellent record keeping, procedures, cleanliness 
and sustainable food safety practices. 

 

4 Star 

Very good performer – Very good cleanliness, food safety practices and 
some records and procedures. 

 

3 Star 

Good performer – Good level of compliance and overall acceptable 
standard. Clean and meeting legislation. 

 

2 Star 

Poor performer – Low level of compliance, more effort required. I.e. Very 
unclean premises, poor hygiene practices. 

 

Non-compliant performer – A general failure to comply, with major effort 
required to rectify issues. Critical non-compliances. I.e. Very unclean 
premises, poor hygiene practices, incorrect temperatures and presence of 
pests and vermin. 

 
 

http://www.mackay.qld.gov.au/residents/local_laws/eat_safe_mackay

	1. Executive Summary
	2. Community Lifestyle
	2.1 Community Programs
	2.2 Library Services
	2.3 Artspace

	3. Mackay Entertainment & Convention Centre and Events
	3.1 MECC and Events Program Overview
	3.2 Convention Centre and Business Events
	3.3 Engagement Program
	3.4 Festivals and Events

	4. Corporate Communications & Marketing
	5. Emergency Management
	6. Health and Regulatory Services

